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Note: This question paper contains two parts A and B. 1) Part- A for 10 marks, ii) Part - B for
50 marks.
e Part-A is a compulsory question which consists of ten sub-questions from all units
carrying equal marks.

s Part-B consists of ten questions (numbered from 2 to-]1) carrying 10-marks each. Each
_ : of thebe questlonb is fro_m__,each unit and’ mdy contam sub questlons P -jf_eaeh question _
R theré will be an “eitlier” “of” choice; ‘which'means-that there: will be-two questions froth

each unit and the student should answer either of the two questions.

PART- A
(10 Marks)
l.a)  What is bandwidth in commumcatlon? 111
/'y b) What is a, browser’ b WA 0L AN
~'c)  Deseribe the major limitation of email. marketing? *.. i 4N =LA
d) Deﬁne customer loyalty [1]
e) Briefon the advantage of having executive summary? [1]
f)  What is the main consideration in setting marketing goal? [1]
g)  What is UPI? [1]
h) What are prompts‘? [1]
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PART-B
(50 Marks)
2.a)  What are the advantages of digital marketing?
b)  Discuss some of the challenges of digital marketing. [5+5]

-;the m1n1mum mfrabtructure needed for dlgltal market1ng‘7
What is the demographle characteristics of castomers: patronising dlgltai marketlng7{5+5]

What is’

4.a)  What is the motivation for migrating to digital channels from the traditional channels?
b)  Bring out the advantage of customer retention. [5+5]
OR

6.a) What are the premlses of d1g1ta1 marketlng plan‘?
b)  How useful would be a marketing budget in marketing control? [5+5]




7.a)  How can situational analysis help in discerning marketing opportunities?

b) What are the advantages of wrltmg a marketlng plan? [5+5]
WhaL is. the 1mp0rtance of search engme in. dlgltal market1ng‘7 R Y
How do you measire ad efféctiveness? © ' et [5+51° = e
OR
9.a) What is the nature of web-based advertisement and marketing? What are their
advantages?
b)  Would it be better to transfer the existing brands to the Web or create entirely new brand
on..the wcb? Explain the reasoning_behind_._ your con_clusion, [5+5] e,
TraCe how YouTube has risen to pmmmence as social’ med;a ‘and dlscuss its effectlveness
in marketing. [10]
OR
11.  Explain how the social media can be effective in rural marketing and the advantages of
the media. [10]
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